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Background  
 
Tourism Nova Scotia’s Voice of the Visitor survey program is a valuable opportunity for tourism 

businesses, organizations, and government partners to gain insights about visitors’ perspectives 

on important topics of interest to their business or organization.  

 

The 2025 Voice of the Visitor survey program was administered through Tourism Nova Scotia’s 

Online Advisory Panel. Respondents included past visitors to Nova Scotia from across Canada, 

the United States, and overseas who are 18 years of age or older and have taken an overnight 

trip to Nova Scotia on at least one occasion between 2018 and 2025. As such, all respondents 

are recent visitors to Nova Scotia. Survey questions were designed by TNS in close 

consultation with Valley Regional Enterprise Network.  

 

The following report presents detailed results for questions asked on behalf of Valley Regional 

Enterprise Network.  

 

For this survey, data was collected between December 9 and December 31, 2025, with 778 

surveys completed. The following table provides a detailed breakdown of the final number of 

completes within each market. 

 

Region Number of recent visitors 

Canada  504 

Ontario 291 

Quebec 29 

West/Territories 126 

Atlantic Canada 58 

United States 214 

Other (outside Canada and the US) 60 

Total 778 

 

All results are expressed as a percentage, with numbers also provided where appropriate. Note, 

in some cases, percentages do not add up to exactly 100% due to rounding, or in situations 

where multiple responses were collected.  Certain questions explore various sub-group 

analyses. Sub-group analysis involves breaking data down by specific demographics or 

responses (e.g., age, gender, country of origin, travel party type). This approach helps identify 

differences in responses across various segments. When reviewing results for certain 

questions, a small sample size for specific audiences (e.g., 18-34 years old) warrants caution in 

the interpretation of results. 
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Results Overview 
 

Familiarity with Annapolis Valley Region 
 

Familiarity with Nova Scotia’s Annapolis Valley region is strong. 

 

Respondents were shown a map of Nova Scotia, with the Annapolis Valley region (Annapolis, 

West Hants and Kings counties) highlighted. Most recent visitors to Nova Scotia (77%) were 

familiar with the Annapolis Valley region. Four in ten visited the Annapolis Valley region on their 

most recent visit to Nova Scotia.  

 

Those from Quebec, New England states, and overseas were more likely than others to indicate 

they were not familiar with the Annapolis Valley region. Those from Atlantic Canada were most 

likely to indicate being familiar with the region.  
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Perceptions of the Annapolis Valley Region 

 
The Annapolis Valley region is viewed as beautiful, scenic, friendly, and welcoming, and 

worth a return visit.  

 

Words That Describe the Region 

 

Recent visitors to Nova Scotia who indicated they are familiar with the Annapolis Valley were 

first asked, unaided, to specify the top three words they would use to describe the Annapolis 

Valley to someone who had never been there.  

 

Beautiful, friendly, and scenic were most often used to describe the Annapolis Valley region 

to someone who had never been there. Notably, among those who provided a response, more 

than one-third (36%) indicated beautiful or beauty, with variations of this descriptor, including 

stunning, breathtaking or gorgeous, also referenced. Friendly, also stands out, referenced by 

approximately one-quarter of those who indicated a response (23%), with words such as 

welcoming locals, and hospitality also commonly used. Scenic or scenery is the third most often 

referenced theme, indicated by close to two in ten (18%) of those who provided a response. 

Words such as historic/history, peaceful, relaxing, quaint, rural, wine or vineyards, and 

agricultural were also used to describe the region to someone who had not been there, though 

to a lesser extent.   
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Recent visitors who indicated they were familiar with the Annapolis Valley region were asked to 

select up to five words that best describe this part of Nova Scotia from a provided list of 15 

words. Scenic is the most frequently selected descriptor with friendly and welcoming also 

selected by at least one-half of those surveyed. Relaxed, heritage-rich, and charming were 

selected by approximately four in ten each as words that best describe the Annapolis Valley. 

The remaining words were less likely to be selected as describing the Annapolis Valley region, 

with each word selected by three in ten or fewer. 
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Overall Perceptions 

 

Nova Scotia visitors who indicated they were familiar with the Annapolis Valley region were also 

asked to indicate their level of agreement with nine statements about the region. The vast 

majority agree with most of the descriptive statements, and very few expressed disagreement 

with any statement. Visitors were most likely to completely agree that the region is worth a 

return visit, and that it makes you feel welcome as a visitor. Notably lower levels of 

agreement were observed with respect to the Annapolis Valley region offering noteworthy 

culinary experiences or having world-class wineries. The lower level of agreement is related 

to a significant proportion of respondents indicating they were unable to offer an opinion, 

suggesting an opportunity to increase awareness of these two aspects of the Annapolis Valley 

region. 
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Uniqueness 
 
Past visitors to Nova Scotia who are familiar with the Annapolis Valley region were asked to 

select, from a list of 12 attributes, those that make the region unique or different from elsewhere 

in Nova Scotia. The region’s unique geology and tides (Bay of Fundy, cliffs and look-offs) 

and the natural scenery (valley views, trails, Bay of Fundy coastline) emerge as key points 

of differentiation from other parts of the province. The region’s agricultural landscape (farms, 

orchards, vineyards) and mix of small towns and rural communities are also strong 

differentiators. The remaining attributes were less likely to be selected as aspects of the region 

that are unique or different from elsewhere in Nova Scotia.  

 

  
 
These selections are consistent with recent visitors’ identification of the most appealing aspects 

of the region (discussed on the following page), as well as key descriptors of the region.  
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Most Appealing Aspects 
 
Recent visitors to Nova Scotia who were familiar with the region were asked to describe the two 

to three most appealing aspects of the region. Three themes emerged.  

 
Scenic, natural beauty: Standing out as the most appealing element of the Annapolis Valley, 
iterations included beauty, scenic, breathtaking, picturesque, calming, peaceful, and stunning. 
The variety and contrast of the region in terms of its agriculture, coastline, rivers, forests, and 
cliffs all in a compact, easy to explore area contribute to the scenery and natural beauty as the 
most appealing aspect of the region, with some noting a drive through the Valley is an 
experience in itself.    
 
Food, wine and agriculture: The Annapolis Valley’s agricultural identity and culinary 
experiences, identified by comments including orchards, apples, fresh produce, farmers 
markets, wineries, vineyards, cideries, breweries, fresh seafood, farm-to-table restaurants and 
local products. Comments consistently underscore the connection of food and wine not only to 
taste but in relation to learning, authenticity, and a sense of place.  
 
Friendly communities, relaxed pace and deep history: Blending the people, pace, and 
heritage, the third most appealing aspect of the Annapolis Valley region is identified as warm, 
welcoming friendly locals, a slow-paced peaceful atmosphere, and a deep history and culture.  
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Least Appealing Aspects 
 
Recent visitors familiar with the region were also asked to specify the two to three least 

appealing aspects of the Annapolis Valley region. Notably, none, nothing, don’t know or not 

sure emerged as the leading response.  

 

Among the relatively few specific comments related to least appealing attributes of the region, 

three overall themes emerged: 

 
Distance, remoteness or ease of access: References including a long drive, far from Halifax, 
hard to get to, remote or isolated, long drives between towns, all contribute to distance, 
remoteness or ease of access being most often indicated.  
 
Accommodations: Specifically, accommodations operators were identified as well as related 
aspects including limited and/or inconsistent availability, high cost or expense, few modern or 
chain hotels, and inconsistent or low quality.  
 
Infrastructure and services: Noted broadly, the region’s infrastructure and services stand out 
as the third least appealing aspect of the region with recurring statements including poor or 
rough roads, road construction including Highway 101, limited signage to attractions, confusing 
navigation on secondary roads, lack of public transportation, early restaurant closures, seasonal 
business closures, and limited services outside peak season. 
 
Additional, less mentioned least appealing aspects of the Annapolis Valley region included cost 
(events, food, taxes); crowds during peak season (traffic in Wolfville, New Minas, and Windsor); 
weather (rain, fog, heat, wind); and environmental disruptions such as wildfires, bugs or 
blackflies. 
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Annapolis Valley Activity Participation 
 

Visiting towns or villages and dining locally are widely participated in by recent visitors 

to the region with opportunities to increase participation in other available activities.     

 

Those who indicated they visited the Annapolis Valley region on their most recent visit to Nova 

Scotia were asked to select from a list, those activities they had participated in during that visit 

to the Annapolis Valley. Visiting towns or villages and local dining top the list, followed by 

local shopping and visiting a heritage site. Visitors to the region were less likely to have 

participated in the remaining activities. Notably, very few went cycling or mountain biking.     

     

 
 

Overall, participation levels in activities in the Annapolis Valley region among those who visited 

on their most recent trip to Nova Scotia are consistent across the population. In terms of 

traveller segments, activity participation is reflective of its associated segment. Outdoor 

Explorers were more likely than other segments to participate in coastal activities, such as 

beach exploring, swimming, or coastline hiking and hiking or exploring nature, while Culture 

Seekers were more likely than others to participate in arts or cultural experiences.  
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Appendix A: Questions – Valley Regional Enterprise Network 
 
Q1. The Annapolis Valley region of Nova Scotia is illustrated in green on the map below. Which 
of the following statements best describes your familiarity with the Annapolis Valley region? 
[ALLOW ONE RESPONSE] 
 

• I visited the Annapolis Valley region on my most recent visit to Nova Scotia 

• I am familiar with the Annapolis Valley region, but did not go there on my most recent 

visit to Nova Scotia 

• I am not familiar with this region 

 

Q2. [ASK IF Q1=1] Please indicate, which, if any, of the following activities you participated in 

during your most recent visit to the Annapolis Valley region.  

[Randomize presentation] Please select all that apply. 

• Agricultural experiences/farm markets  

• Hiking/exploring nature  

• Visiting towns/villages  

• Visiting a heritage site  

• Arts/cultural experiences  

• Coastal activities, such as beach exploring, swimming, or coastline hiking  

• Events/festivals  

• Visiting a local winery/brewery/cidery 

• Local shopping  

• Local dining  

• Cycling/mountain biking  

• None of the above 

• Don’t know / Not sure 
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Q3a. What are the top 3 words you would use to describe the Annapolis Valley to someone who 
has never been there? 
 
Q3b. What are the top 3 words you would use to describe the Annapolis Valley to someone who 
has never been there? 
Below are some words that might be used to describe the Annapolis Valley region of Nova 
Scotia. Please select up to five words that you feel best describe this part of Nova Scotia. 
Randomize presentation. 

• Friendly  

• Relaxed  

• Vibrant  

• Charming  

• Trendsetting culinary offerings 

• Creative  

• Outdoorsy  

• Family-friendly  

• Authentic  

• Heritage-rich  

• Agricultural 

• Scenic  

• Story-filled 

• Welcoming  

• Restorative  

Q4. What would you say are the 2-3 most appealing aspects of the Annapolis Valley region? 
 
Q5. What would you say are the 2-3 least appealing aspects of the Annapolis Valley region? 
 
Q7. Please indicate the extent to which you agree or disagree with the following statements 
about the Annapolis Valley region. The Annapolis Valley region…: 

a. Offers unique, nature-based experiences  

b. Has world-class wineries 

c. Makes it easy to see and engage with the Bay of Fundy 

d. Is easy to get around and explore (including wayfinding signage) 

e. Offers noteworthy culinary experiences 

f. Is worth a return visit 

g. Offers a wide variety of things to see and do 

h. Offers authentic, down-to-earth experiences 

i. Makes you feel welcome as a visitor 

 

• Completely agree 

• Mostly agree 

• Mostly disagree 

• Completely disagree 

• Don’t know/Not sure 
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Q8. Below are some ways in which the Annapolis Valley Region might stand out compared with 
other places in Nova Scotia. Please select those, if any, that you think truly make the Annapolis 
Valley region unique or different from other places in Nova Scotia. 
[Randomize presentation]. Please select all that apply. 

 

• Its agricultural landscape (farms, orchards, vineyards) 

• The food and wine experience (restaurants, cideries, wineries, farm markets)  

• The natural scenery (valley views, trails, Bay of Fundy coastline) 

• The mix of small towns and rural communities 

• Its cultural and heritage assets (historic sites, arts, Indigenous culture)  

• The warm, welcoming atmosphere 

• The slower, relaxed pace 

• The diversity of outdoor recreation (hiking, paddling, skiing, cycling) 

• The ease of getting around (short drive times, accessible experiences) 

• The strong sense of community and local pride 

• Unique geology and tides (Bay of Fundy, cliffs, look-offs) 

• Its concentration of makers and creatives (craft, artisans, local products)  

• None of the above 

• Don’t know/Not sure 

 
 
 
 
 


